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• connect 

• project 
Maureen Mecozzi 

 

11 November 2015 
 
34th International Vegetable Training Course 



2 

tell 
• who you are  
• what you are doing 

NOTIFY 
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academic & 

societies 
professional 
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government ministries, 
NGOs, other institutes 

partners 
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Seed Marketing 
Specialists talk 
up AVRDC in 
Cameroon with 
the Ministry for 
Scientific 
Research and 
Innovation 

Thanks, Takemore! 
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Publisher: Asia & Pacific Seed 
Association 

Peter Hanson, Shu-fen Lu, 
Chee-wee Tan  

Results of the 2010 Spring 
Preliminary Yield Trial of 
AVRDC F6 Tomato Lines 

Asian Seed & Planting Materials  
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university 
magazines 
& websites 
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...universities 
and colleges 
love to 
promote how 
successful 
their alumni 
are! 
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embassy 
your 

or trade 
associations, 
institutes, etc. 
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Newsletter of the 
German Embassy 
in Thailand 

Thanks, Robert H.! 
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media 
local 
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Local radio, 
newspapers, TV: 
looking for stories 
about you!  
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in-house 
publications 
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FRESH!  
The AVRDC 
Newsletter  
Sent to more 
than 4,000 
subscribers 
twice a month 

Thanks to all our 
contributors! 
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Feedback 
from the field  

Four times a 
year...field 
experiences with 
cooperators and 
colleagues 
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share 
what you do 

CONNECT 
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• Share details about 
your work experience & 
education  

http://www.linkedin.com/ 

Linked in 
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• Job search  
• Recruiting (find candidates and check 
on their background)  
• Ask for advice 
• Find a contact/project partner 
• Check out the competition 
• Prepare for a conference (learn 
something about the other participants 
beforehand, easier to chat when you 
meet) 

 

A few ways to use Linked in 
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Build a global network 
of contacts 



21 

Twitter 
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• Track trends in your own and other 
fields – see what people are discussing  
• Follow donors...get a feeling for what 
is on their agenda  
• Ask for advice 
• Participate in a conference 
(follow/contribute)  
• Direct people to something you think is 
important 

 

A few ways to use Twitter 
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1. 

2. 
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3. 
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Join the conversation! 

http:/www.twitter.com 
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Blogs 
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• “community of 
practice”  

• soapbox 

 

Blog your own...  
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30 
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Facebook 
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33 
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• See what people are discussing  
• Follow or interact with partners, 
potential donors  
• Ask for advice 
• Direct people to something you think is 
important 
• Raise an issue 

 

A few ways to use Facebook 
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Mendeley 
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Pro  ject l  

move 

your lab, your field 
BEYOND 

notify connect 
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“Nature abhors a vacuum.” 

-- Aristotle et al. 



COMMUNICATIONS 
 

how to share what you know 

• Audience 
• Message 
• Delivery 
• Presence 
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