
13 SECRETS for 
TELLING STORIES! 



Talk, talk, talk! 

Presenter
Presentation Notes
Living in Taiwan for about 5 years, and I am constantly amazed at how much people talk. The smallest thing can engage hours of discussion and debate. 





How do you get news and 
information? 

 Please list your top three sources of 
news and information on the board 

Presenter
Presentation Notes
Discussion – top three sources of news

What all these sources have in common is that they provide stories. 



What is a story? 

 A journal article is a story. 
 A newsletter article is a story. 
 A technical report is a story. 
 A success story… is a story! 

Presenter
Presentation Notes
These are the kinds of stories we tell at AVRDC. 



Why do we tell stories? 

 STORIES HELP US UNDERSTAND PROBLEMS 
 EMPATHIZE WITH OTHERS 
 DEVELOP OUR OWN STRATEGIES FOR DEALING 

WITH ISSUES 
COMMUNICATE SOCIAL VALUES  
CREATE MEANING OUT OF RANDOM DETAILS 

OF LIFE 

Presenter
Presentation Notes
Why do we tell these stories? 

Because they provide a way that we can learn and make sense out of life. 



13 tips for effective 
storytelling 

13 ! 

Presenter
Presentation Notes
You are storytellers!



BEGINNING-MIDDLE-END 

 The three basic elements of any story: 

 How did it start? 
 What happened? 
 How did it end? How was it resolved 

(or not)? 

1. 

Presenter
Presentation Notes
ALL STORIES HAVE A STRUCTURE. You are aware that journal articles have a structure – the abstract, introduction, materials and methods, results, discussion, conclusion…but so do newsletter articles and success stories

CLICK
CLICK
CLICK 



ORDER TAKEAWAY! 

Plan your story with the TAKEAWAY 
MESSAGE in mind 

What do you want your reader to 
remember?  

2. 

Presenter
Presentation Notes
Keep this in mind from the beginning! 

This goes for any kind of story; including journal articles.  (CLICK)


There should be a sentence right in the abstract and in the introduction that states very clearly what the reader will gain by reading your paper. 



WHO? 

 Know you audience 
 Consider their problems, their motives, 

and what interests them 

3. 

Presenter
Presentation Notes
Know your audience

Consider their problems, their motives and what they are interested in. 

If you are able to speak to them in their language, your internal communication efforts will become a whole lot easier.



SAY IT QUICK, SAY IT WELL 

 Keep it SHORT! 

 The average human attention span in 2000: 12 seconds  
 The average human attention span in 2013: 8 seconds  
 The average attention span of a goldfish: 9 seconds 

 

4. 

Source: National Center for Biotechnology 
Information, U.S. National Library of 
Medicine, The Associated Press 
 

Presenter
Presentation Notes
Why the urgency? People’s reading attention spans are shrinking. Our world is always “on” and the huge amount of content available on the internet, television, mobile phones, messaging, radio is creating intensive competition for people’s attention. 

When I say short, in terms of a journal article or technical report – sometimes they have specific page lengths, a minimum number of pages. 

A newsletter article or a success story: about 300-400 words – about one page of text, double-spaced. 

Not long, but powerful:  Remember, short does not mean frivolous. When you write shorter articles it means that the article is more hard hitting and to the point.  

Challenge yourself to get your point across in fewer words.








WHAT IS YOUR ANGLE? 

Have a strong, newsworthy angle 
Newsletters are meant to cover news. 

It’s that simple. And each article should 
have an angle that is reflected in the 
headline, first paragraph and quotes. 

5. 

Presenter
Presentation Notes
Stay focused. 
Focus on “what is the main thing that I want to get across to my readers today.” Cut anything outside those boundaries.





Is your story “newsworthy?” 

Timeliness — did it happen recently? 
Proximity — did it happen close by to you or your 
readers? 
Prominence — was someone important involved? 
Consequence — did it have a big impact? 
Human Interest — was it about someone who 
your audience would be interested in? 
Novelty — was it quirky or out of the ordinary? 
Progress — did it have to do with innovation or 
development? 
 
 

Presenter
Presentation Notes
Does it cover one or more of these elements?

5. Build your angle with a quote
A quote can add interest to your article and show the ‘human element’ in the story. Don’t waste your quote on trivial information such as times or dates. Instead use it to show opinion, observation and impact.





The 5 W’s + 1 

WHO? 
WHAT?  
WHEN?  
WHERE? 
WHY? 
 and also HOW? 

6. 

Presenter
Presentation Notes
ASK QUESTIONS!

Work through some of these basic questions as you are collecting information for your story.  It will make it easier for you to write the story. 

The best stories incorporate all six of these questions and answers, if applicable. This may require some research such as interviewing, but it is worth it if you want to make an effective newsletter with your audience's opinions expressed. 







Your lede (the first paragraph; that’s how 
journalists spell it) should cover as many of 
the 5Ws and H as possible. 

  Give readers the main points of the story  
  Get readers interested in reading the 

story  
  Accomplish in as few words as possible!  

 

CATCH ‘em IN THE FIRST P 7. 

Presenter
Presentation Notes
Write in the active voice and check to make sure you are staying true to your angle. 

The lede needs to hook your reader into reading the whole article, so don’t be afraid to put the most interesting information up front – don’t bury it further down the page.





…a man fell off a ladder… 

 WHO – the man  

 WHAT – he fell off a 
ladder while painting  

 WHERE – at his house  

 WHEN – yesterday  

 WHY – the ladder was 
rickety  

 HOW – the rickety ladder 
broke  
 

 A man was injured 
yesterday when he fell off 
a rickety ladder that 
collapsed while he was 
painting his house.  
 

Presenter
Presentation Notes
Let’s say you’re writing a story about a man who was injured when he fell off a ladder. Here are your five W’s and H: 




JUICY DETAILS! 

 INTENSIFY THE HUMAN INTEREST: 
ADD DESCRIPTIONS OF TIME, 
PLACE, PEOPLE – HOW DID THEY 
REACT TO A SITUATION? 

8. 

Presenter
Presentation Notes

Provide useful information: Provide you your audience with valuable and useful information. 

Teach them something new or give them some interesting bit of information on your industry or how to use your products and services.

One way to accomplish this is by placing yourself in your readers’ position. 

What would you like to learn about or know? What would hold your interest?

 USE VIVID LANGUAGE AND WORDS. 

 Use metaphors and similes. 

Metaphor: A lion among men.
Similes: Roar like a lion.





YOU CAN QUOTE ME … 

 Talk to people – get their 
impressions of an event or activity 
in their own words.  

9. 

Presenter
Presentation Notes
What Is a Good Quote?
Broadly speaking, a good quote is when someone says something interesting, and says it in an interesting way. 

Look at the following two examples: 




Press conference! 

Presenter
Presentation Notes
OK – I would like to ask XXX to stand. 

XXX is the Director General of an international agricultural research organization – let’s call it AVRDC – and he is announcing the launch of a new initiative to promote school gardens for nutrition in Thailand. 

The rest of you are reporters from various media. You are at a press conference with Director XXX.  How are you going to find out more about the new initiative? Ask questions!! Start now. 




 BLAH: “We will use donor funds in an 
appropriate and decisive manner,” said 
project manager Davinder Singh.  

 BETTER: “The farmers’ association purchased a 
5-hp solar-powered rototiller with donor funds,” 
said Davinder Singh, project manager. “It’s 
easier to manage than an ox, and that little 
tiller is powering a 15% increase in cucumber 
production. Plus, you don’t have to feed it rice 
straw.”   
 

Presenter
Presentation Notes
Grab The Reader’s Attention
Using our two examples, it’s clear the first quote is dry and academic-sounding. It sounds like a sentence taken from a particularly dull research paper or dissertation. The second quote, on the other hand, has a little more detail…more interesting.

Evoke Images
A good quote, like good writing, evokes images in the reader’s mind. Using our two examples, it’s clear the first quote evokes nothing. But the second quote evokes a bizarre image that’s bound to stick in the reader’s brain – a camel being hit in the posterior with an expensive, high-tech missile. 

Convey a Sense of The Speaker’s Personality
Our first quote leaves no impression of who the speaker might be. Indeed, it sounds more like a scripted line from an anonymous Pentagon press release. 

The second quote, however, gives the reader a feel for the personality of the speaker – in this case, President George Bush. The reader gets a sense of both Bush’s determination and his penchant for off-the-cuff humor. 

So What Makes a Bad Quote?
Unclear Speech
Anytime someone says something in an unclear or unintelligible fashion, chances are you’re not going to use that as a quote. In such cases, if the information contained in the quote is important to your story, paraphrase it – put it into your own words. 

In fact, reporters often must paraphrase much of what they gather in interviews, because many people simply don’t speak very clearly. People don’t craft their speech the way a writer crafts a sentence. 

Basic Factual Data
If you’re interviewing a source who’s giving you reams of data, such as numbers or statistics, that kind of information should be paraphrased instead of quoted. There’s simply no point in quoting, for instance, the CEO who tells you his company’s revenues increased 3 percent in the second quarter, 5 percent in the third quarter and so on. It may be important information for your story, but it’s boring as a quote. 






CONFLICT IS GOOD! 

 Interesting stories are about change, 
adversity how people overcome 
challenges. In writing you call this 
conflict…the compelling part of a story s 
how people deal with conflict. It’s a 
good place to start your story. 

10. 

Presenter
Presentation Notes
A GOOD STORY HAS UPS AND DOWNS…THIS APPROACH PULLS PEOPLE IN, CREATE TENSION, ACTION, RESOLVE IT. 

IN SCREENWRITING, this is called developing the ARC.  This technique is especially important for the success stories our donors often want to see. 




READERS CRAVE SNAPPY 
HEADLINES & TITLES!  

Write a title or headline that will draw the 
reader in 

 Use the active voice 
Who > strong verb > what 

11. 

Presenter
Presentation Notes
Give them a good reason to read your story!

Keep your headline short, written in the active voice, and make sure it contains a strong verb.

If you get really stuck, try who > strong verb> what.












REMEMBER THE PICS 

 Figures and tables – prepare them 
correctly 

A good image is clear and sharp. Crop 
it to remove any background that is not 
contributing to the information the 
picture contains.  

12. 

Presenter
Presentation Notes
Use an image to create interest

People love pictures. Show off your employees, products, even premises in a different way – as long as it supports your angle.

Do you know how to crop images?







TRY IT OUT ! 

  LET SOMEONE ELSE READ YOUR 
TEXT…and INDICATE THE PARTS THEY 
DO NOT UNDERSTAND 
 

 READ IT ALOUD TO YOURSELF: THE BEST 
WAY TO HEAR MISTAKES, CLUNKY 
SENTENCES, BREATHLESS RUN-ON 
PARAGRAPHS! 
 

13. 



MOST IMPORTANT! 

 Do it! 
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