
Development Action Planning

(DAP) 

34th International Vegetable Training Course

“Vegetables: From Seed to Table and Beyond”
Module 2

WELCOME TO THE PRESENTATION OF THE PARTICIPANTS



Who is the participant?



Three topics in module 2 that I found most useful

 Postharvest management 
to reduce toxicity from
nature and residual
contamination in V. & F.

 Home, public and 
community garden
practices

 Greenhouses: courses and visits



POOR QUALITY OF MARKET GARDEN PRODUCTS 
SOLD ON LOCAL MARKETS AND FOOD SECURITY 

OF PEOPLE

Development Action Planning 
Presentation
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Kind of activities

Activities

Survey 

Training of Concerned Actors

Monitoring and evaluation



TIMING OF THE 
DEVELOPMENT ACTION PLAN

Activities

 April 2016

 Duration: 2 years (renewable)



TIMING OF THE 
DEVELOPMENT ACTION PLAN

Activities

 Survey : April 2016 (3 months)
 Training: July 2016 (1 month)
 Monitoring: August 2016
 Half evaluation: April 2017
Final Evaluation: April 2018



Survey



Training



Monitoring



RESSOURCES

Human Technicians Farmers

Financial
Servey fee

Training fee

Monitoring fee

696,666.66 Bath

19,904.76 $

Natural Land

Water

Total 
Cost



Total cost repartition

Activities Cost (Bath) Cost (US $)

Servey 48,787 1,393.93

Training 292,121.21 8,346.320

Monitoring 169,696 4,848.48

Half and Final 
Evaluations

125,454.54 3,584.41

Other 60,606.06 1,731.601



Potential challenges to implement the DAP 

FINANCIAL RESSOURCES

WATER RESSORCES

WHY???



CONCLUSION

The lessons learned in the module 2 are very

useful to improve the quality of life of our

people.

The implementation of the development plan

will provide jobs , income and vegetables

qualities to Cascade Region.






